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Updated iNorden End-User Guide

17 April 2026

Guide

The practical guide for using iNorden with
confidence.

This page turns the full end-user PDF into a friendlier web guide. It covers accounts, credits,
writing tools, chat, media, chatbots, publishing, and the habits that help users get better output
without wasting credits.

Feature visibility still depends on your plan, the enabled modules on this website, and the AI providers
activated by the site owner.

Start small

Check credits first

Use the PDF too

Guide map

Jump straight to the part you need.
You do not need to read everything from start to finish. Start with the quick steps, then move into the
tools and workflows you actually use.

Quick start

Five steps to get comfortable fast.
The quickest path is not "use every tool." It is account first, one simple task second, and then gradual
iteration after you see how your plan behaves.

Create your account or sign in.

Start with the dashboard access your plan allows today.

Check the tools visible in your dashboard.

Feature visibility changes by plan, enabled modules, and active providers.

Review your current usage limits.

Look at credit balances before starting larger text, image, voice, or video runs.

Run one small task first.

Try one short article, one image, or one chatbot prompt before scaling up.

Save, export, and improve.
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Use the first result as a base, then iterate with clearer prompts and edits.

Account and billing

Your dashboard changes with your plan and activated
modules.
iNorden can be offered through subscriptions, prepaid packs, free access, or a mix of those models.
Two users on the same website may still see different tools and limits.

What may differ

• Which tools appear in the dashboard

• Which AI models are available for writing or chat

• Which image and voice vendors are enabled

• How many files you can upload and how large they can be

• How long outputs stay stored in your account

• How many team seats, chatbot slots, or WordPress sites are included

Subscriptions vs prepaid

• Subscriptions are usually the better fit if you use the platform every week or every month.

• Prepaid packs are usually the better fit if you want flexible pay-as-you-go usage without a recurring
charge.

• Free or trial access, if offered, usually shows fewer models and fewer advanced features.

• Text tasks are often cheaper than image, video, or advanced media workflows.

Credit type Used for Plain-language meaning

Word Credits Text generation tasks Used when the platform writes
or rewrites content for you.

Media Credits Image, video, and sound
generation

Used for visually or
computationally heavier media
tasks.

Characters Text-to-speech and voiceover Used when text is converted
into spoken audio.

Writing tools

Use AI for first drafts, stronger rewrites, and cleaner
publishing prep.
Depending on the installation, users may see AI Writer, AI Article Wizard, Smart Editor, AI ReWriter,
Brand Voice, template categories, and reusable defaults.

What these tools are good for

• Blog posts and article drafts
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• Landing page copy and product descriptions

• Email copy, social content, and ad text

• Rewriting repetitive or weak text into clearer language

A simple workflow

• Start with a clear goal, audience, and use case

• Generate a first draft

• Review it before publishing

• Use editing and rewriting tools to shorten, expand, or change tone

Comfort rule

Treat AI writing as a strong first draft, not final truth. The best results usually come after a human review
of structure, facts, clarity, and tone.

Chat and research

General chat, documents, web pages, images, and code
can all become AI context.
Many installations include more than a basic chatbot. Depending on the plan, users may see AI Chat, AI
File Chat, AI Web Chat, AI Vision, AI Chat Image, AI YouTube, and AI Code.

Tool What it helps with

AI Chat General prompts, brainstorming, summaries,
planning, and idea development.

AI File Chat Questioning uploaded files and using documents
as context.

AI Web Chat Working with page URLs or web-based source
material, when enabled.

AI Vision / Chat Image Understanding or discussing uploaded images
inside the AI workflow.

AI Code Generating code snippets, explanations, and
technical ideas.

Better prompts

• Tell the AI what role to play: editor, tutor, marketer, reviewer, or support agent

• Give background before asking for the final output

• Ask for a specific format like bullets, summary, checklist, or table

• Iterate instead of expecting the perfect answer in one prompt

If a model is missing
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That usually means your plan includes only certain AI models. Lower-cost access tends to show fewer
choices, while paid plans often unlock a broader set for templates and chat.

Images, audio, and video

Media tools are powerful, but they are where users
usually spend credits fastest.
Depending on what is enabled on the site, users may be able to generate images, create voiceovers,
transcribe audio, and use text-to-video, image-to-video, or video-to-video tools.

AI Images

Start with a clean visual description.

Begin with a short, clear prompt, then add style, mood, framing, lighting, or format details after the first
try.

Voiceover

Test a short sample before a full narration.

Paste a clean script, choose a matching voice, and use shorter sections so corrections are easier.

Video

Run small tests before large jobs.

Video style and credit usage can vary a lot, so one small test is safer than a large speculative batch.

Chatbot workflows

Build one chatbot for one clear purpose first.
• Support, FAQs, onboarding, or lead capture are strong first use cases

• Train with a small, clean, high-quality knowledge base first

• Test common questions yourself before publishing

• Adjust wording, branding, and training inputs gradually

• Expand after you see what the bot actually handles well

What an external chatbot can usually do

• Show a branded widget on a website

• Use the AI models allowed by the platform owner

• Train on URLs, PDFs, spreadsheets, text, and Q&A pairs

• Use custom logo, avatar, and other branding settings

• Generate an embed snippet for the target website

Publishing

Use WordPress publishing as the final step, not the first
step.
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• Generate or edit the content first

• Open the publish flow if it appears in your installation

• Check the title, content, and required fields carefully

• Choose immediate publishing or a scheduled date if available

• Review the final article in WordPress after publishing

Best practice

Even when publishing is integrated, keep a review habit. AI can speed up drafting and scheduling, but
human review is still the safest step before public release.

Advanced tools

Some installations unlock deeper model control, quality
checks, and document workflows.
The new add-on guide content makes one thing clearer: iNorden can go well beyond standard writing
and chat when those tools are enabled on your account.

More control

• Choose from the AI models your plan allows and set preferred defaults in your account

• Add personal API keys for supported vendors if that feature is enabled on your account type

• Use one account across writing, images, speech, transcription, chat, code, and assistant tools

• Treat the platform as one workspace instead of jumping between separate services

Useful quality and research extensions

• The SEO tool supports URL analysis, text analysis, keyword ideas, and metadata improvement.

• AI Textract can pull text or data out of PNG, JPEG, and PDF files.

• Plagiarism and AI detection tools can help with originality and trust checks before publishing.

• These tools are especially useful for marketers, publishers, agencies, and research-heavy workflows.

SEO support

Improve search-focused content with keyword suggestions, related questions, and stronger titles,
descriptions, and tags before publishing.

Document extraction

Turn scanned files, screenshots, or uploaded PDFs into usable text that can be reviewed, rewritten, or
repurposed inside the platform.

Originality checks

Check plagiarism or likely AI-generated writing when those extensions are enabled, so your output gets
one more quality gate before release.

Creative extensions
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Media creation can become much more advanced than
one prompt and one output.
The added guide material shows broader image, audio, and video workflows that may appear on some
installations, especially when premium vendors or media extensions are enabled.

Multi-model images

AI Images can expose multiple vendors and models with controls for count, resolution, style, lighting,
medium, mood, and artist direction. Some sites may also include Nano Banana as an extra image
option.

Photo Studio and faceswap

AI Photo Studio can reimagine an uploaded image, carry forward its style, and use controls like negative
prompt, creativity, control strength, and seed. Faceswap adds quick target-image and swap-image
workflows.

Voice and audio production

Voiceover can include thousands of voices and broad language coverage. Some setups also support
multi-voice synthesis, voice cloning, voice isolation, Sound Studio merging, and AI music generation.

Transcription and live voice

Speech-to-text can cover uploaded media and live transcription, while realtime voice chat can let you
talk to the AI through your microphone instead of typing.

Text, image, and video transformation

Some plans include text-to-video, image-to-video, and video-to-video workflows so users can generate
new scenes, animate stills, or restyle existing video from prompts.

Practical media rule

These richer creative tools are powerful, but they are also where credits move the fastest. Short tests
still beat large speculative runs almost every time.

Sharing and wallet

The platform can also support collaboration, customer
channels, flexible billing, and referrals.
The Word add-on text expands the business side too: users may be able to share conversations, extend
chatbots into more channels, use wallet funds, redeem gift cards, and earn through referrals.

Collaboration and channels

• Share selected AI conversations with a link and permission controls

• Use chatbot analytics and sentiment review if the analytics extension is enabled

• Extend chatbots to Telegram and WhatsApp if those channel add-ons are active

• Offer human handoff so AI help can move into a live person when needed

• Build voice-based external chatbots as well as text-based ones

Payments and earning paths
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• Choose between monthly, yearly, lifetime, or prepaid access if those plans are offered on the site

• Use wallet funds, redeem gift cards, or transfer wallet balance where supported

• Use prepaid packs when flexible pay-as-you-go access fits better than a recurring plan

• Earn through referral links or invited signups if the referral system is enabled

Human contact on this installation

• Administrator: Eli Fadi

• Email: eli@inorden.se

• LinkedIn: fadi-e-3009b7116

Tips and FAQs

Better prompts and smaller test runs usually save the
most credits.
Most waste comes from jumping into expensive media tasks too early or repeating the same large
generation without improving the prompt. Start smaller, learn faster, then scale.

Prompting habits

• Be specific about the audience, tone, goal, and output format

• Tell the tool what a successful answer should look like

• Include constraints or examples when possible

• Ask for revisions instead of starting from zero every time

Credit-saving habits

• Use short tests before long or expensive jobs

• Check whether a text task can solve the problem before moving to media

• Reuse strong prompts instead of guessing each time

• Upgrade only when your real usage pattern justifies it

Before contacting support

• Take a screenshot if possible

• Note which tool you were using

• Check whether the issue happened before or after generation

• Review your remaining credits and current plan limits

• If a feature is missing, confirm whether it should be included in your plan

Quick glossary

• Plan : the package of features, models, and limits included with your account

• Provider / Vendor : the underlying AI service connected to the platform

• Prompt : the instruction you type to tell the AI what you want

• Training source : the material used to train a chatbot such as a URL, PDF, spreadsheet, or text
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• Extension : an extra feature installed on some sites but not others

Keep it simple

Start with the tools you actually have, then grow one
workflow at a time.
The guide is intentionally user-facing. It leaves out backend configuration, provider activation, billing
setup, and extension management, because those belong to the site owner or admin side of the
platform.


